O630p Beb-canTa
searchengineland.com

CreHepuposaH 30 WNionsa 2024 18:22

- HabpaHo 6annos: 54/100
I
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CEO KOHTeHT

3arosioBok cTpaHuubl  Search Engine Land - News, Search Engine Optimization (SEO), Pay-Per-
Click (PPC)

OnnHa : 80
B npeane, Baw 3aronoBoK CTpaHULbl 0oJ>XeH cogep>xaTb oT 10 go 70

cMBOJ10B (BMecTe ¢ npobenamn). cnonb3ynTe 3T0T BecnaaTHbIN
WHCTPYMEHT ANA NoACYeTa AJIMHbI CUMBOJIOB B TEKCTE.

PPC and all things search from the Search Engine Land team and

O OnucaHue cTpaHuubl  Breaking news, updates, insights, analysis and guides covering SEO,
subject matter experts.

OnuHa : 154
3amMeyaTenbHo, Bawe onucaHue cTpaHuubl cogep>xut ot 70 no 160

CNMBOJIOB.

Knto4yeBble csioBa
@ O4eHb N10X0. Mbl He HaLW W K/OYEBLIX C/10B Ha Balwem Beb-canTe.
Ncnonb3ynTe BecniaTHbIN reHepaTop MeTa-T3roB, YTobbl
CreHepupoBaTb KJl0YEBLIE CJIOBA.

O Og Meta Properties 3amMeyaTenbHo, Bbl ucnonblyete npeumywectesa Og Properties.

CBOWNCTBO KOHTeHT

locale en_US

type website

title Search Engine Land

description Breaking news, updates, insights, analysis and

guides covering SEO, PPC and all things search
from the Search Engine Land team and subject
matter experts.

url https://searchengineland.com/

site_name Search Engine Land


http://webmaster-tools.php5developer.com/text-length-online.html
http://webmaster-tools.php5developer.com/text-length-online.html

3aroJioBKu

CEO KoHTeHT

image https://searchengineland.com/wp-content/seloa
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[H1] Search Engine Land is the most helpful authority on SEO
and PPC today.

[H2] Perplexity launches ad revenue sharing program for
publishers

[H2] Google adds new PMax reporting, generative Al tools
[H2] Website migration checklist: 11 steps for success

[H2] Better RSA creation and optimization in 3 steps

[H2] The quickstart guide to marketing automation

[H2] Pinterest explores publisher partnerships to boost ad sales
[H2] Google Discover promoting Al Overviews for Olympic
Games in Paris

[H2] Google streamlines ad creation with Merchant Center-Ads
integration

[H2] Teams that train together, win together. Send your team
to SMX!

[H2] What is generative engine optimization (GEQO)?

[H2] New Google Business Profile Al tool creates a menu from
an image

[H2] The latest jobs in search marketing

[H2] Reddit launches Lead Generation Ads

[H2] How blogging builds trust and brand loyalty in the age of
Al

[H2] DIY reactive digital PR: How to earn media coverage on a
budget

[H2] OpenAl starts testing SearchGPT prototype, here’s what it
looks like

[H2] How to manage SEO campaigns during economic
downturns

[H2] How to START building a modern digital marketing plan
[H2] Brand Protection: The complete guide

[H2] Microsoft confirms Reddit blocked Bing Search

[H2] Data strategies for unlocking customer lifetime value
[H2] Bing testing new generative search experience

[H2] Google’s Al push reshapes ad landscape as privacy
concerns linger

[H2] Google will ‘soon’ test search, shopping ads in Al
Overviews

[H2] How to recover from Google Ads performance drops

[H2] Can’t keep up? 3 timeless ways to future-proof SEO

[H2] 2024 organic website traffic benchmarks

[H2] Advertisers react to Google keeping cookies on Chrome
[H2] Google offers enhanced conversions consultations

[H2] Could Al eventually make SEO obsolete?



KapTuHKMn

CooTHoOLLEeHne
KoHTeHT/HTML

Iframe
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X
O Flash
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an HuxHee
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O BHYTPEHHUE CCbIIKM

Statistics

CEO KoHTeHT

e [H2] Digital marketing primer: Understanding strategies and
measuring success

e [H2] Survey: User satisfaction with Google grows in 2024

[H2] Yelp expands ad offerings for national brands and

advertisers

[H2] Google scraps plans to kill third-party cookies in Chrome

[H2] Take the 2024 MarTech Replacement Survey

[H2] CRO for PPC: Key areas to optimize beyond landing pages

[H2] 2024 holiday marketing: Top SEO and PPC tips for a short

shopping season

e [H2] Netflix shifts focus to ad-supported tier as subscriber
growth surges

e [H2] 7 strategies to maximize your Al-powered search market
share

e [H2] Why single keyword ad groups still matter in 2024

¢ [H3] What is generative engine optimization (GEO)?

Mbl Hawn 96 KAapTUHOK Ha 3TOM Beb-canTe.

4 alt aTpubyTa(-oB) He HanaeHo. [lo6aBUB asibTEPHATUBHbIN TEKCT,
nonckoBble poboTbl ByAyT Nyylle NOHUMATb COOAEPXXAHNE KAPTUHKW.

CooTHoweHue : 9%
CooTHoOLEeHMe TeKCTa B koge HTML y aTon cTpaHuuUbl MeHbLLEe 4eM 15
MPOLEHTOB, 3TO 0O3HAa4YaeT, 4To Bawem Beb-canTy TpebyeTtcsa 6onblie

KOHTEHTa.

3aMevyaTenbHOo, Mbl He Halwn Flash KOHTeHTa Ha cTpaHuLe.

OyeHb N0X0, Ha Bawen cTpaHuue 66111 HanaeHsbl Iframe'sl. 3To
rOBOPUT O TOM, YTO COOEPXKMMOE NX He ByaeT NPONHAEKCMPOBAHO.

CEO ccbinkun

OTnnyHo, BCce Bawun ccbinkn asnaatotcsa Yry!

lMpekpacHo! Mbl He HalwIK "HUXKHee noayYepknsaHne" B Balwmnx
CCblJIKaX.

Mbl HawAm 102 ccblnok(-1), BkaoYas 0 CCbIJIOK CCbIIOK(-1) Ha
dann(-bl).

BHewHuMe ccoinku : noFollow 0%

BHewHune ccolnikn : Mepepaet Bec 10.78%



CEO ccbinkn

BHyTpeHHMe ccbinikn 89.22%

BHYTpeHHMEe CChIIKK

AHKOp

SE

O

Christina Adame

PPC

Anu Adegbola

Danny Goodwin

Claudia Tomina

Adthena
See terms.

Perplexity launches ad revenue sharing program for
publishers

Google adds new PMax reporting, generative Al tools

Website migration checklist: 11 steps for success

Ludwig Makhyan

Better RSA creation and optimization in 3 steps

Amy Hebdon

Analytics &amp; conversion

The quickstart guide to marketing automation

Edna Chavira

Pinterest explores publisher partnerships to boost ad sales

Google Discover promoting Al Overviews for Olympic Games
in Paris

Barry Schwartz

Google streamlines ad creation with Merchant Center-Ads
integration

Teams that train together, win together. Send your team to
SMX!
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BHyTpeHHMe CCbINKK

Lauren Donovan

What is generative engine optimization (GEQ)?

New Google Business Profile Al tool creates a menu from an

Image

The latest jobs in search marketing

Reddit launches Lead Generation Ads

How blogging builds trust and brand loyalty in the age of Al

Ron Lieback

DIY reactive digital PR: How to earn media coverage on a
budget

Jo OReilly

OpenAl starts testing SearchGPT prototype, here&#8217;s
what it looks like

How to manage SEO campaigns during economic downturns

Dan Taylor

How to START building a modern digital marketing plan

Corey Morris

Brand Protection: The complete guide

Microsoft confirms Reddit blocked Bing Search

Data strategies for unlocking customer lifetime value

Bing testing new generative search experience

Google&#8217;s Al push reshapes ad landscape as privacy
concerns linger

Google will &#8216;soon&#8217; test search, shopping ads

in Al Overviews

How to recover from Google Ads performance drops

Benjamin Wenner

Can’t keep up? 3 timeless ways to future-proof SEO

Brad Smith

2024 organic website traffic benchmarks

Advertisers react to Google keeping cookies on Chrome
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BHYyTpeHHWe CCbiKU

Google offers enhanced conversions consultations

Could Al eventually make SEO obsolete?

James Allen

Digital marketing primer: Understanding strategies and
measuring success

Bharati Ahuja

Survey: User satisfaction with Google grows in 2024

Yelp expands ad offerings for national brands and advertisers

Google scraps plans to kill third-party cookies in Chrome

Take the 2024 MarTech Replacement Survey

Mike Pastore

CRO for PPC: Key areas to optimize beyond landing pages

Rémi Kerhoas

2024 holiday marketing: Top SEO and PPC tips for a short
shopping season

Adam Riemer

Netflix shifts focus to ad-supported tier as subscriber growth
surges

7 strategies to maximize your Al-powered search market
share

Benu Aggarwal

Why single keyword ad groups still matter in 2024

Matt Bowen
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4
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SMX Master Classes

SMX Next

SMX Advanced
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BHYyTpeHHWe CCbiKU

San Jose

What is PPC - Pay-Per-Click marketing?

5 ways to get PPC and SEO working together

Google Analytics 4 guide for PPC

Unlocking Customer Lifetime Value: Data Strategies and
Technologies

Embrace the Future of Content Management with a CMS

Makeover

2024 Organic Website Traffic Benchmarks Report
Data/lnsights

See more webinars

Enterprise SEO Platforms: A Marketer’s Guide

Email Marketing Platforms: A Marketer’s Guide

Customer Data Platforms: A Marketer’s Guide

See more intelligence reports

The Marketing Automation Quickstart Guide

See more white papers

Start chatting now!

Platforms
All topics
SearchBot

Search Marketing Expo - SMX

MarTech
About us

Contact

Privacy
Al policy

Marketing opportunities
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BHYyTpeHHWe CCbiKU

Ok BHYTpeHHSAA MepepaeT Bec

Knw4yesble C/10Ba

O61aK0o KNt0YEBbIX

cnos Se0 ads anu marketing search google
jUI how adegbola PPC

Couep»(aHVle KJTI0O4YEBbLIX CJ10B

Knio4eBoe KOHTeHT 3arosioBok Krnwo4eBble OnuncaHue  3aroJioBKU
CJZ10BO CTpaHuLUbI CJ10Ba CTpaHuLUbI
jul 40 * * * *
seo 34 »
search 29 x
ppc 26 »
marketing 22 » » »
KO3abunntum
JomeH JomeH : searchengineland.com
Onnna : 20

O Favicon OTAnyHo, Bal caiT umeeT favicon.

MpurogHoCTb ANs Mnoxo. Mbl He Hawnn CSS ai, oTBEYaoLWWIA 3a NeYaTb Beb-canTa.

nevyaTtun
O A3bIK Xopolwuo, Ball ycTaHOBNEHHLIN A3bIK Beb-canTa: en.
@ Dublin Core Baw Beb-canT He ucnonb3lyeTt npemmyulectsa Dublin Core.



HOKYMeHT

Doctype HTML 5
KoaounpoBka 3amevaTenbHO. KoaupoBka Beb-carnTa: UTF-8.
W3C Validity Ownbok : 172

MpepynpexaeHun : 34

NMpuBaTHOCTL 3J1. OT/INYHO, Mbl HE HaLWIX adpec 3J1. NOYThbl B KOHTeHTE!
MoYThl
YcTapeswun HTML OT/ANYHO. Mbl He Hawwn ycTapeBLUnx Taros B Bawem HTML.

00O

CKopoCTb 3arpysku .
OTnmn4Ho, Balw Beb6-caT He COAEPXKUT BJIOXKEHHbIX Tabnuu,.

¥ CnnwkoM nnaoxo. Baw Be6-calT ncnonb3yeT BCTPOeHHble CSS
npasunna B HTML Tarax.

¥ Nnoxo. Baw Beb6-canT nMmeeT cAnLLKOM MHoro CSS cainnos
(bonbLue yem 4).

¥ Mnoxo. Baw Be6-canT nMmeeT CANLLKOM MHOrO JavaScript
dannos (bonblue 4em 6).

3amMeyaTenbHo, Ball CalT UCMNOJIb3yeT BO3MOXXHOCTb gzip
cxaTus.

MobunbHbIN TenegoH

OonTnMusaumna nop,

Mo6. TenedoH Apple nKoHKM

Meta Viewport Tar

Flash KoHTeHT

OonTumMmmnsauus

@ XML KapTa canTa OTcyTCcTBYET

Baw canTt He nmeeT XML KapTbl CaiTa - 3TO MOXET ObITb
npobnemaTunyHo.

KapTa caliiTa MOXXeT coaep)XaTb AOMNONHUTENbHYI0 MHGOPMaLnio A1
NMOUCKOBbIX POBOTOB, TaKylo Kak: Bpemsa nocsegHero o6HoBIeHs,



O Robots.txt
@ AHannTuKa

OonTumMmmnsauus

BA>XXHOCTb PECYPCOB, CChIJIKU Ha 3TO pecypchbl. 3TO NoMoraeT poboToMm
6osiee pasymMHO aHaNN3MPOBaTL Ball CalT.

http://searchengineland.com/robots.txt

OTAnYHO, Ball Beb-canT cooepxuTt dann robots.txt.

OTcyTCcTBYET

Mbl HEe HaLAWM HN O4HOW aHAaIMTUYECKON NPOrpaMMbl Ha BalleM CanTe.
Beb aHanMTUKa NO3BONSIET CNEOUTb 3@ aKTUBHOCTbLIO NOJIb30BaTEsIEN
Ha BalwleM Beb-canTe. Bbl 4O/IKHbI YCTAHOBUTb Kak MUHMMYM OAWH

MHCTPYMEHT, HO TaK>Xe XOpOoLlo NMeTb HECKOJIbKO, 4yTOObI CpaBHMNBATb
rnoka3saHua mexay cobon.


http://www.tcpdf.org

