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SEO Inhalte
Seitentitel Is My Practice Healthy
Lange : 22

Perfekt, denn lhr Seitentitel enthalt zwischen 10 und 70 Anzahl
Zeichen.

Seitenbeschreibung
Lange: 0

Schlecht. Wir konnten keine Seitenbeschreibung auf Ihrer Webseite
finden. Benutzen Sie dieses kostenlose Werkzeug um eine
Seitenbeschreibung zu erzeugen.

Suchbegriffe
Nicht so gut. Wir konnten keine META-Suchbegriffe auf Ihrer Webseite
finden. Benutzen Sie dieses kostenlose Werkzeug um META-
Suchbegriffe zu erzeugen.

Og META Ihre Webseite nutzt nicht die Vorteile der Og Properties. Diese
Eigenschaften Angaben erlauben sozialen Suchmaschinenrobotern lhre Webseite
besser strukturiert zu speichern. Benutzen Sie dieses kostenlose
Werkzeug um Og Properties zu erzeugen.

Uberschriften H1 H2 H3 H4 H5 H6
100 18 0 0 0 0

e [H1] What do your customers want?

e [H1] What if the practice was paid to minimize client visits to
the practice?

e [H1] Telehealth: Opportunities abound

[H1] Optimizing supplier relationships is key to inventory

control and profitability

[H1] Options for growing a practice

[H1] Don’t financials have to be complicated? No they do not.

[H1] What leads to client satisfaction?

[H1] Effective leadership is powerful

[H1] How practices do business matters

[H1] It’s about mutual respect

[H1] Updated AVMA Report on Veterinary Markets available

[H1] Make the decision easy


http://webmaster-tools.php5developer.com/meta-tags-generator.html

SEO Inhalte

[H1] Use Trailing 12 charts to monitor high impact practice
metrics

[H1] Don’t make clients wait

[H1] Don’t buy your friends

[H1] Never underestimate the impact of leadership

[H1] Refine your digital footprint

[H1] Securing inventory

[H1] Leadership and implementation

[H1] New equipment or better service?

[H1] Optimize your veterinarians’ time with patients

[H1] Financial Literacy-Balance Sheet

[H1] The answer is ‘less than 20% of revenue.’

[H1] Fill the work slots, not a position

[H1] Market to your existing customers to grow your practice
[H1] Optimize staffing for a healthy practice

[H1] Make sure your marketing fits your target market
[H1] Financial Literacy-Cash Flow Statement (Statement of
Cash Flows)

[H1] Focus on the customer

[H1] Is this good for them or for you?

[H1] Young talent needs mentorship

[H1] Optimize your digital outreach

[H1] Innovate convenience!

[H1] Learn from your supplier partners

[H1] Recognize what is important to your team

[H1] Grow your business with existing clients

[H1] Financial Literacy-Income Statement also called Profit and
Loss Statement (P&L)

[H1] Do the unexpected

[H1] Establish the team culture

[H1] Put yourself in your customers’ shoes

[H1] Financial Literacy-The Purpose of Financial Statements
[H1] How much do you care?

[H1] What was your Cost of Goods last month?

[H1] Your team needs to focus on these 5 things

[H1] Number of new clients is only one measure of marketing
[H1] Innovative customer care

[H1] Develop mutual respect

[H1] The impact of rising wages

[H1] Avoid being a commodity

[H1] Financial Literacy-Chart of Accounts

[H1] Anticipate customer needs

[H1] Make sure to capture all charges

[H1] Provide customer service training to your entire team
[H1] Ask and they will tell you their pain points

[H1] Six numbers that will help you grow your practice
[H1] What is your promise to your customers?

[H1] The Two Biggest Opportunities to Improve Profitability
[H1] Out of hours service carries a heavy burden

[H1] How important is reliability?

[H1] Manage Your Line of Credit Carefully

[H1] Establish your standard of care for both your medicine and
your business

[H1] Don't give it away

[H1] Symptoms of failed leadership

[H1] Answer the phone



SEO Inhalte

[H1] Economic Wellness

[H1] Measures that matter

[H1] Key suppliers should be strategic partners

[H1] More Super leadership lessons

[H1] ‘Blue Ocean’ brings new opportunities

[H1] Cash Flow Matters!

[H1] Differentiate your service

[H1] Inventory management impacts profitability and practice
value

[H1] Super leadership on display

[H1] Is your practice a taxi or an uber?

[H1] Poor management is expensive

[H1] What customers want versus what customers need
[H1] Veterinary Study Groups - a special opportunity

[H1] Trust is crucial

[H1] How do you know if your marketing is working?

[H1] Encore: Pay Yourself First

[H1] Exemplary care is more than medicine

[H1] Is real-time, on demand inventory in our future?
[H1] Depth and redundancy are important for every team
[H1] Protect and promote your brand

[H1] Review Your Practice’s 2016 Financial Performance
[H1] Management structure affects customer service
[H1] Consolidation: its impact and opportunities

[H1] Five steps to an exemplary team

[H1] Branding can transform commodities into premium
products and services

[H1] Discounts and low fees are costly to your practice
[H1] Use technology to improve efficiencies and service
[H1] More consolidation, more opportunity

[H1] Who establishes the vision in your practice?

[H1] Make a decision to grow

[H1] Budgeting made easy

[H1] Alexa? Siri? Who are these people?

[H1] Consolidation impacts all of us

[H1] Business is like sport

[H1] Better data will yield results in marketing

[H1] Manage Creeping Incrementalism Out of Your Expenses
[H2] What do your customers want?

[H2] What if the practice was paid to minimize client visits to
the practice?

[H2] Telehealth: Opportunities abound

[H2] Optimizing supplier relationships is key to inventory
control and profitability

[H2] Options for growing a practice

[H2] Don’t financials have to be complicated? No they do not.
[H2] What leads to client satisfaction?

[H2] Summary Saturday provides a summary of each week’s
content for quick review

[H2] Effective leadership is powerful

[H2] How practices do business matters

[H2] Partner Program view

[H2] Recent Posts

[H2] Recent Comments

[H2] Topics

[H2] Archive
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e [H2] Professional Management Services

e [H2] Edward L. Blach, DVM, MS, MBA

e [H2] Andrew Clark, DVM, MBA
Es konnten 106 Bilder auf dieser Webseite gefunden werden.
Bei 3 Bilder(n) fehlt ein ALT-Attribut. Fligen Sie ALT-Attribute zu lhren
Bildern, um die Bedeutung der Bilder fir Suchmaschinen zuganglich zu
machen.
Anteil : 43%

Ideal! Das Text zu HTML Code Verhaltnis dieser Webseite ist zwischen
25 und 70 Prozent.

Perfekt, denn es wurde kein Flash auf Ihrer Webseite gefunden.

GroRartig, denn Sie verwenden keine IFrames auf lhrer Webseite.

SEO Links

Schlecht. Ihre Links sind fur Suchmaschinen nicht gut lesbar, denn sie
enthalten Parameter.

Wir haben Unterstriche in Ihren Links entdeckt. Benutzen Sie zur
Optimierung besser Bindestriche in lhren Links.

We found a total of 152 links including 0 link(s) to files

Externe Links : noFollow 0%
Externe Links : naturliche Links 1.32%

Interne Links 98.68%

In-page links

Typ Naturlich
intern naturliche Links
intern naturliche Links



In-page links

About intern nattrliche Links
How To Use intern naturliche Links
Join intern naturliche Links
Data Input intern naturliche Links
Data Dashboard intern naturliche Links
Submit Questions intern naturliche Links
Blog intern naturliche Links
Document Library intern naturliche Links
What do your customers want? intern naturliche Links
What if the practice was paid to minimize client visits to the intern naturliche Links
practice?

Telehealth:&nbsp; Opportunities abound intern naturliche Links
Optimizing supplier relationships is key to inventory control intern naturliche Links

and profitability

Options for growing a practice intern naturliche Links
Don&#8217;t financials have to be complicated?&nbsp; No intern naturliche Links
they do not.

What leads to client satisfaction? intern naturliche Links
Effective leadership is powerful intern naturliche Links
How practices do business matters intern naturliche Links
[t&#8217;s about mutual respect intern naturliche Links
Updated AVMA Report on Veterinary Markets available intern naturliche Links
Make the decision easy intern naturliche Links
Use Trailing 12 charts to monitor high impact practice intern naturliche Links
metrics

Don&#8217;t make clients wait intern naturliche Links
Don&#8217;t buy your friends intern naturliche Links
Never underestimate the impact of leadership intern naturliche Links
Refine your digital footprint intern naturliche Links

Securing inventory intern naturliche Links




In-page links

Leadership and implementation intern naturliche Links
New equipment or better service? intern naturliche Links
Optimize your veterinarians&#8217; time with patients intern naturliche Links
Financial Literacy-Balance Sheet intern naturliche Links
The answer is &#8216;less than 20% of revenue.&#8217; intern naturliche Links
Fill the work slots, not a position intern naturliche Links
Market to your existing customers to grow your practice intern naturliche Links
Optimize staffing for a healthy practice intern naturliche Links
Make sure your marketing fits your target market intern naturliche Links
Financial Literacy-Cash Flow Statement (Statement of Cash intern naturliche Links
Flows)

Focus on the customer intern naturliche Links
Is this good for them or for you? intern naturliche Links
Young talent needs mentorship intern naturliche Links
Optimize your digital outreach intern naturliche Links
Innovate convenience! intern naturliche Links
Learn from your supplier partners intern naturliche Links
Recognize what is important to your team intern naturliche Links
Grow your business with existing clients intern naturliche Links
Financial Literacy-Income Statement also called Profit and intern naturliche Links

Loss Statement (P&amp;L)

Do the unexpected intern naturliche Links
Establish the team culture intern naturliche Links
Put yourself in your customers&#8217; shoes intern naturliche Links
Financial Literacy-The Purpose of Financial Statements intern naturliche Links
How much do you care? intern naturliche Links
What was your Cost of Goods last month? intern naturliche Links
Your team needs to focus on these 5 things intern naturliche Links

Number of new clients is only one measure of marketing intern naturliche Links




In-page links

Innovative customer care intern naturliche Links
Develop mutual respect intern naturliche Links
The impact of rising wages intern naturliche Links
Avoid being a commodity intern naturliche Links
Financial Literacy-Chart of Accounts intern naturliche Links
Anticipate customer needs intern naturliche Links
Make sure to capture all charges intern naturliche Links
Provide customer service training to your entire team intern naturliche Links
Ask and they will tell you their pain points intern naturliche Links
Six numbers that will help you grow your practice intern naturliche Links
What is your promise to your customers? intern naturliche Links
The Two Biggest Opportunities to Improve Profitability intern naturliche Links
Out of hours service carries a heavy burden intern naturliche Links
How important is reliability? intern naturliche Links
Manage Your Line of Credit Carefully intern naturliche Links
Establish your standard of care for both your medicine and intern naturliche Links

your business

Don’t give it away intern naturliche Links
Symptoms of failed leadership intern naturliche Links
Answer the phone intern naturliche Links
Economic Wellness intern naturliche Links
Measures that matter intern naturliche Links
Key suppliers should be strategic partners intern naturliche Links
More Super leadership lessons intern naturliche Links
&#8216;Blue Ocean&#8217; brings new opportunities intern naturliche Links
Cash Flow Matters! intern naturliche Links
Differentiate your service intern naturliche Links
Inventory management impacts profitability and practice intern naturliche Links

value



In-page links

Super leadership on display

Is your practice a taxi or an uber?

Poor management is expensive

What customers want versus what customers need

Veterinary Study Groups - a special opportunity

Trust is crucial

How do you know if your marketing is working?

Encore: Pay Yourself First

Exemplary care is more than medicine

Is real-time, on demand inventory in our future?

Depth and redundancy are important for every team

Protect and promote your brand

Review Your Practice&#8217;s 2016 Financial Performance

Management structure affects customer service

Consolidation:&nbsp; its impact and opportunities

Five steps to an exemplary team

Branding can transform commodities into premium products
and services

Discounts and low fees are costly to your practice

Use technology to improve efficiencies and service

More consolidation, more opportunity

Who establishes the vision in your practice?

Make a decision to grow

Budgeting made easy

Alexa? Siri? Who are these people?

Consolidation impacts all of us

Business is like sport

Better data will yield results in marketing

Manage Creeping Incrementalism Out of Your Expenses
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In-page links

Edward L. Blach, DVM, MS, MBA intern naturliche Links
Sales and Marketing intern naturliche Links
Marketing Monday intern naturliche Links
post a comment. intern naturliche Links
Featured 3 intern naturliche Links
post a comment. intern naturliche Links
Provide Exemplary Care intern naturliche Links
Service Thursday intern naturliche Links
post a comment. intern naturliche Links
Optimize Inventory and Suppliers intern naturliche Links
Supplier Wednesday intern naturliche Links
post a comment. intern naturliche Links
post a comment. intern naturliche Links
Finance intern naturliche Links
Management intern naturliche Links
Financial Friday intern naturliche Links
post a comment. intern naturliche Links
post a comment. intern naturliche Links
Summary Saturday provides a summary of each intern naturliche Links

week&#8217;s content for quick review

Summary Saturday intern naturliche Links
post a comment. intern naturliche Links
Build and Lead Your Team intern naturliche Links
Team Tuesday intern naturliche Links
2 comments intern naturliche Links
post a comment. intern naturliche Links
Older Posts >> intern naturliche Links
view intern naturliche Links

extern naturliche Links
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Sprache

Dublin Core

Doctype

Verschllsselung

W3C Validitat
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Veraltetes HTML

Tipps zur Webseiteng
eschwindigkeit

Benutzerfreundlichkeit

Domain : ismypracticehealthy.com
Lange : 23

Gut. Die Webseite hat ein Favicon.

Es konnten keine druckfreundlichen CSS-Angaben gefunden werden.

Gut, denn Sie haben in den META-Elementen eine Sprache deklariert:
en.

Diese Webseite nutzt nicht die Vorteile der Dublin Core Elemente.

Dokument

HTML 5

Perfekt, denn Ihre Webseite deklariert einen Zeichensatz: UTF-8.

Fehler: 114
Warnungen : 19

Achtung! Es wurde mindestens eine E-Mail Adresse im Klartext auf
Ihrer Webseite gefunden. Benutzen Sie dieses kostenlose Werkzeug
um E-Mail Adressen vor SPAM zu schitzen.

Sehr gut! Sie verwenden aktuelle HTML Tags in lhrem
Webseitenquelltext.

Sehr gut, denn lhre Webseite benutzt keine verschachtelten
Tabellen.

¥  Schlecht, denn es wurden CSS-Angaben in HTML-Elementen
entdeckt. Diese Angaben sollten in ein entsprechendes CSS-
Stylesheet verlagert werden.

Gut, denn lhre Webseite enthalt nur wenig CSS-Dateien.

¥® Nicht so gut, denn lhre Webseite enthalt viele Javascript-
Dateien (mehr als 6).

¥  lhre Webseite nutzt die Vorteile von gzip nicht.



Mobile Optimierung

@ XML-Sitemap

O Robots.txt
O Analytics

Dokument

Mobile

¥ Applelcon
META Viewport Tag

Flash Inhalt

Optimierung
Fehlt
Ihre Webseite hat keine XML-Sitemap. Dies kénnte Probleme machen.
Eine Sitemap listet alle URLs, die fur einen Suchmaschinenzugriff
verflgbar sind. Sie kann ebenfalls Angaben zu aktuellen Updates,
Haufigkeit von Anderungen und zur Prioritat der URLs enthalten. Dies
erlaubt Suchmaschinen, Seiten effizienter auszuloten.
http://ismypracticehealthy.com/robots.txt

Sehr gut! lhre Webseite enthalt eine robots.txt-Datei.

Sehr gut, lhre Website hat ein Analyse-Tool.

Google Analytics


http://www.tcpdf.org

